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Lesson 7 The Power of Color - No.1

O FBA% N Blcmyma, FUurrE/—bEYELES

BATE®RL DH 50T R b LI Quizlet TEWHZREL CETIELEL & 9

No Words and Phrases LLE Definition
1 think about ... - M DDTEAD
2 warning sign & ( ) 2L, ( ) D
3  vivid iz ( RN
4 catch a person’s attention - i € ) #5l<
5 particular T ( ) D
6 besides ... 1399 BB =i )
7 contrast .79 %5 ( )
8 play an important rolein ...  [L62 - AR | )
9 convey ... 416 Bl = € )
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think about ...

warning sign

vivid

catch a person's attention

particular

besides ...

contrast
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BREE(IZ., [F-oEYE HED. HENL persuade .
’E‘rﬁié suntan lotion attract ..

LEBIEFIFAH. BETTAS EREBTS convey ..
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[Lesson 7 No.1] Read the passage and answer the following questions. Ll

TFoi@Eiciny E&. Classroom DOE)E % FCAMT - FlllE L CEECE8mMLELLS

(DHave you ever thought about the simple fact that red and yellow are often used for warning signs?
@WVivid and warm colors are chosen because they catch people’s attention. 3They help people notice
particular messages guickly.

@ Besides the choice of colors, the contrast of eolors plays an important role in conveying messages
clearly and quickly. EFor example, emergency exit signs show a picture ofa ( ®—1) fisureon a ( &—
2 ) background. ®Here, the contrast of green and white helps us distinguish the figure clearly from its
background even in smoke or fire.

(D'The effects of colors are not only visual but also psychological. (E/These effects are utilized by
companies for various reasons. (DOne reason is that they want to attract customers. @For example,
skin-whitening cosmetics are often packaged in white, while suntan lotions are in brown. @These colors

help persuade customers that the products are effective.

[%11) Translate the first sentence into Japanese. G Lhat:t‘:efact:'i'\."... (84 WV ?«5!;]
» )
[*]12) Why are red and yellow are often used for warning sieme? Fill in the blanks below and complete the explanation.
GERLEERESODCEDNS CLESLON, TOEMERS, BRERMEEHE L, v cach one's attention [L65] +help A do [UG p1sg

> mEEER (@ ) BTES ES5LEEHE. Ao (@ ) EVSEHTILEENS, £ £5

Lictsld, A4s (@ ) OKBIHASEEOHICERLSZ EHEL,

» @D ( ) @« ) @«
[%13) Translate the fourth sentence into Japanese. vplaya___molefpartlin . [ cEWT_GEREREET)
5 ( )
[414 ) Look at the picture and chooze the best option to fill ( (5-1) and ( &-2). v figure ]

» T : (51 ereen (52 white 4 : (5r1 white (52 green an emergency m
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Part 1
1. BiRIER
@ L7 Part 1ICDWTDFHEHIMDHBTES
@ L7 Part 1(cE9 582 R T,
BLEDMBROTODETZIERET S
2. Fhib s =R
: RPICEKBITAYVILAIRURA
3. AE(CEEDH S ENEZFIAUNY b—DiEE)
: A—A S U7 DSports DayDEhiE % FI
(F—LDERT)
: What color makes you happy? Why?
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;§¥70 IJ > I\ TASK 2 Lesson 7 No.1 Word Gheck

Front
(1)( ) (2) ( )
(3)( ) (4) ( )
(3)( ) (6) ( )
(7)( ) (8) ( )
=

TASK 3 Lesson 7 No.1 Sight Translation

@Have you ever thought about the simple fact / that red and yellow are often used /

HREFEERERCOVTSETICEI R LEBNFETL  FELEEFLEDNS LVDS
for warning signs?//
ESEEC (FRTESEFRUEDNS).
@Vivid and warm colors are chosen / because they catch people’s attention.//
oL TEMEEINET ENSH A2 OEBEIINCEVWIERT.
@They help people notice particular messages quickly.//
ENSFAAMBEDAvE S (LT ([FOCAIDICEIEET.
@Besides the choice of colors, / the contrast of colors plays an important role /
BOERICME. BOHEFEELEETELLTVET

in conveying messages / clearly and quickly.//

At —ZFEEABOIIC FoEhETEm.
®For example, / emergency exit signs show / a picture of a green figure /
EEAE. R OoEmEmETLET BOE (L) DT

on a white background.//
BEOER (DL) .




° ~ Let’s check whether you can use the key points today!
BETUSD iy you v r
' SHOMRA > bEREVWCREINESIHFTIVILELELES !

(1) WFEZCFrL2LFELLD !
(A) BOERCNZ. BOMEFAYT—2F(E 2T D LETEP BRI ZOICEERF/ITRCLTVET.,
Besides the choice of colors, the contrast of colors ( an / role / plays / in / conveying / important )
messages clearly and quickly.

= ... colors ( ) messages ...[@]

(B) BELBHBOMENFEL2 B ADP CERETOREEREZGFE>ETDEXITZIDICRIIGET.
The contrast of green and white ( distinguish / helps / the figure clearly / us / from ) its background
even in smoke or fire.

= ...white ( ) its background ... [®]

(2) Keywords T ESEICREETRIETHELLD !
(C) BRI / BENLZHTRL / DEBNTEHEDFET. (@]
[ keywords : the effects, not, also, psychological ]
=

(D) cnNEOBIZF|IUSET / BEHEBI30IC /| 2ORENMHRATLE. [@]
[ keywords : these colors, persuade, that, the products |
=
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' Review: 1-minute talk |

[Rules]
*Talk about Lesson 7 Part 2
with some KEYWORDS

" keep talking for 45 seconds

- ZDHEDEEEPart 1&ERAU

| KEEP talking for 45 seconds! | m

% GOLD
*attracted -positive =one out of four
¢ Companies’ logos / consider the impact
red -excited -green -~nature
Y Blue Streetlights

"prevent crimes  -calming =Glasgow
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jg%j IJ o I\ TASK 1 Review ! Lesson 7 Part 1 Dictation *RTCE=ZULLES ! Back

Have you ever thought about the simple fact ( ) red and yellow are often used for
warning signs? Vivid and ( ) colors are chosen because they catch people’s attention.
They help people ( ) particular messages quickly.

Besides the choice of colors, the contrast of colors plays an important ( ) in
conveying messages clearly and quickly. For example, emergency ( ) signs show a
picture of a green figure on a white background. Here, the contrast of green and white helps
( ) distinguish the figure clearly from its background even in smoke or fire.

The effects of colors are not ( ) visual but also psychological. These effects are
( ) by companies for various reasons. One reason is that they want to attract customers. For

example, skin-whitening cosmetics are often packaged in white, ( ) suntan lotions are in brown.

These colors help ( ) customers that the products are effective.
/10 =

TASK 2 Lesson 7 Part 1 1-minute Talk
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Lesson 7 The Power of Color

(A) Task

Read Lesson 7

and 1) sum up visual and psychological effects of colors [from Paragraph 1~4]

and 2) talk about one example of how colors are used [from Paragraph 5~7]

(£%&) Textbook p.100

Choose one color you like

and 1) find and explain the effects of the color

and 2) talk about how you can use the color in your life
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. @ Complete this summary sheet and the script

3 Make a presentation (without locking at the script)

|Presentation Sheel:|
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